
related data to provide information to decision makers. Emphasis
on translating management problems into research questions,
developing a research design to address these questions, and 
analyzing research results with recommendations to management.
Prerequisites: STAT285, MKTG310. Fall

MKTG465 (3)
International Marketing
Marketing problems arising from various degrees of foreign
involvement. Includes marketing research, project planning and
development, pricing, promotion, distribution, and organization.
Emphasis on management of these marketing functions in a 
multinational context where the parameters differ from those in
domestic marketing. Prerequisite: MKTG310. Fall

MKTG500 (2)
Survey of Marketing
A general survey of the major marketing methods, institutions, and
practices. Not available for the MBA program.

MKTG540 (3)
Marketing for Non-Profit Organizations
The study of marketing concepts and tools for not-for-profit 
institutions. Topics include marketing research, conducting a mar-
keting audit, communication strategy, publicity, development and
philanthropy. A field project and case analyses are required.
Prerequisite: MKTG310.

MKTG680 (3)
Marketing Strategy
Survey of the strategic marketing process of analyzing research
and market opportunities, selecting target markets, designing 
marketing strategies and evaluation of marketing programs.
Emphasis on how marketing managers anticipate and react to a
changing environment. Case analyses and a business research
paper are required. Prerequisite: MKGT310. Spring

Graduate Programs
Faculty
Accounting, Economics, and Finance

Leonard K. Gashugi, Chair
Samuel Chuah
Ann M. Gibson
Mary Ann Hofmann
Darlene Kausch

Management, Marketing, and Information Systems
Robert C. Schwab, Chair
José R. Goris
William Greenley
Leon Hauck
Ben Maguad
Lauren Strach
Charles Tidwell
Jacquelyn Warwick

Master of Business Administration (MBA)

MISSION
The mission of the MBA program is to prepare students from

many cultural backgrounds for responsible positions in domestic
and international business, in government, and in not-for-profit
organizations. The program emphasizes the integration of business
principles with Christian principles and philosophy to prepare 
students for leadership roles which require clear and critical 
thinking, wise judgment, effective communication, integrity in all
actions, and recognition of opportunities for service.

MBA PROGRAM
Students who enter the program without prior course work in

business must take a two-year (5-semester) MBA degree program.
The graduate curriculum in business administration is divided into
foundation courses and advanced courses. The foundation courses
approximate two semesters of work; advanced courses—a mini-
mum of three semesters. Foundation courses provide study in
business fundamentals; advanced courses emphasize the under-
standing of administrative processes in resolving problems faced
by business executives.

All or part of the prescribed foundation program may be
waived for students with appropriate undergraduate course work
from an accredited institution. When foundational courses are
more than five years old or the grades earned are below C, stu-
dents may be required to repeat these courses.

Standards of Scholarship. All graduate students are expected to
maintain a 3.00 GPA in all graduate courses that apply to the
degree requirements.

No grade of D or F (or U) may be used to satisfy degree require-
ments; however, these grades are included when computing the
cumulative GPA and, if they occur in courses normally meeting
degree requirements, the degree GPA.

The GMAT is required for regular admission status. The student
may not enroll for more than 6 credits of graduate work before the
GMAT requirement is met.

Regular admission status must be met no later than the semester
before the last semester in which the student expects to enroll.

Only courses numbered above 500 may be used to meet MBA
requirements. Other graduate programs in the School of Business
may include a limited number of 400-level swing courses.
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Note: If INDT440 and/or INDT460 have been taken to fulfill
degree requirements at the undergraduate level, they cannot also
be taken at the graduate level to fulfill degree requirements for the
MSA in Engineering Management. Plei6fpertnManagemnr
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